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\:otr ale rrltirriatclr- responsible {br a plrject.
\-ou'cl better knol- hon- to clo i1; othcr-nise,
clon't get loursclf in the file. ber:ausc it's
rrlugh. it"s torrgh. it's htrrcl."

In basically what is a manTs world, Mo
finds it not intimidarin:g. but exlLiJararing. ro

be a woman in a man's territory. She knows
the tru{, understands the n-rles and plays at
the same speed as her male colleagues

Phons by Charlie Jayson

mous films and commercial spots, involving
interviews with leading members of the local
Film/TV commercial production indush1..
The video'o dri"irg force is tle fast-cut style
which resembles the opening credits of
"Miami Vice"; the upbeat music of a chorus
blaring out its theme., "FILM IN FLA."

Although the finished product is something
that requires respect, Mo is the first one to ad-
mit it was not an easy task to get it on its way.
She sought financing, but to no avail. State
and local agencies had no budget nor any
kind of promotion. Thus Mo's mission began.

She contacted South Florida production com-
panies. supporl serr.ices. and hdependents.
persuading them to donate tape stock, cam-
eras, edit facili-ties; computer graphics, people,

talentlzlnd time. Companies such as Limelite
Studios, Image Devices International,
Magnetech, Post Edge and Island Club
Enterlainment are jusl 4few who contributed
their timq, facilities and malpower. More
than a hLurdred companies wentually volun-

.leered their services at Mo's behest.
"FILM IN FLA- is now considered to be

the South Florida.production "Bible." It high-]
Iighrs rhe 75 years of experience, the support:
serwices" dre crew personnel and producfion
facilities availatrle in South trlorida. As the in-]
tro says: "1142 lls:,:FLAI IA? No, FLA!/"

-FILM IN FLA" was a joint effori by ev-
erybody. We shot for 45 days, but the whole
affair took seve.n months to put together," ex-

plains Mo. 'lMore than 500 copies of "FILM
N FLA" have been distributed worldwide. It
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by Maritza Cosano

M#i:{{#;{ff"lrfltn*;
talented, funny, independent producer/di-
rector, who wants to be behind the cameras
and behind FLA 100%.

Mo is a native of Florida who was raised in
the business as an on-camera talent since the
age of 12. Through that experience, she
learned about what's important when in
front of the camera. Later, as she grew in her
field, Mo realized it wasn't enough for her as

a woman to be a "star" or an actress. To only
go as far as reading from a script and becom-
ing a certain character was no longer satisfy-
ing, and she began looking for that some-
thing which is. "I think my tum-on was a di-
rector's insight into the character and how to
make the image come to life?"

To find out these answers, Mo decided to
get hands-on training in every aspect of tele-
vision and fiIm production. She left the on-
camera business and went behind the scenes

u,hen she was only 18 years old. She pro-
ceeded to get that erperience by working on
everl producdon position- From producrion
assisting, scouting locations, stylizing
wardrobe, painting sets, scripting, coordi-
nating, directing, producing..,

"I really believe that people only take you
seriously if you know what you are doing
and you have the backgrorurd," Mo says.

From all those levels of experience Mo
eventually ended up in a producing position.
"V{hen you produce you deal with money;
you deal with yotr director, with the show-
you are ultimately responsitrle. Arrd when
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think for the 100 years of filrnrnaking it has . . ,

always been a man's industry. In the last
tn-errtr -fir'e \:cals \-onrerr lrave cornc into the

into full focus as directors, cinematogra-
phers- even g.p ,nd gaffers. I think if you
are good and know what you are doing that's
thc plus.'' \Io -stated. ''lt's alrnost likr a

singer- thcre ale so rntuiv silgcrs. ,\lr]rodr
r.ho has a goocl voice c'tlrr singJ a song. lxrt
r-hen vou're a uritcry'singer. nlen rou al'e a
Mariah Carey or a \I/hitney Houston, you are

going to go a lot ftrther because you have the
talents of two. I think for me it is not hard to
be a woman filmmaker because I know what

\lo considerecl thcrc rr-as ncerl lbl a rrnifr -

I am doing. I've come in from the back door
is basigally non:broadcast. \Vhat it does is fea-

ancl n-orkerl llr \\-a\- up. tru'e and prornote otu inclustrr-.'' The dollar

And work is exactly what Mo is doing, but value of dre project has"been estimated at oyer

she does not like to be known as a one-wom- $150,00Q vet itwas written, produced and di-

al show. She Likes to wear her jeans, cow-
rected on a budget ctf zero lrv a driven and

bor hat and con-bor boots. That's the real i dedicated Mo Fitzgibbon!

Mo and the only way you're going to find her \\'hat is she up to rros'? \{osth directing.

u-hen shc's on the set.
Reccnt projects include the ''Pol-er 96" TY

With credits that include radio and TV ylrich are presently on the air,

cortuttercial,s. music ricleos. feanue fihns and
Florida's Ho
and o{ COUISE

t Spots," *'hich carries N'Io's

her 1ew piece, "Miami Beach-

documentaries, Mo's crowning achievement
to date is lhe cleation of the al.alcl-nturirg. trademark of upbeat and quick-cut styling

intemationally-acclaimed televisual produc- "My slyle of visual art is to project feeling

tron "FILM I!'l FIA." good, beauty i**g"ry. I love the feel of docu-
rrrental1/, real life visuals." "Hot Spots" is a

ing concept to give deserired
recognition to local fihnmak-
erD. productjon companies
and vendors. She envi-
sioned a 30-minute, in-
depth documentary;
the result being "FILM
IN FLA," a fast-
paced MTV fonnat
presentation fea-
turing Florida
footage from fa-

field, and in the last ten yea-rs we have come

/



four-and-one-half minute promotional In the last four years, Mo has dedicated
35mm film sponsored by the City of Miami herself to promoting the industrv in South
Beach, the Pillars, and the Visitors' Florida, and this is evident through her
Convention Bureau. It will be distrfiuted on wor.k. She has done it, not through the gov-
PAL and NTSC internationally, particularlv emrnent nor the city corrunissioners. There
in Cerrnany, France, Canada, and Spain. are no appointrnents for her; her work is lbr
Director Mo shot the piece during a seven-dav us, for the people, for the industrv.
period, spending only a fraction of the esti- "We producers and directors, vendors
mated $150,000 budget, thanks to the col- and crew people need the w-ork. A person
laboration of the Citv of Miami Beach" and who has a salaried position arrd'is making
both the Citv's Fire and Police Depamnents; decisions for others does not understand
Director of Photographv, Randy Towers; what it takes for the artist or the creative,'Writer, Debra Chiat; Audio and Post th. g.ip, Lightlng company \carnera house
Consultant, Robert W. Walker; Editing, to stay alive, so I'm definitelv ibr-thepeople.
Limelite Studios; Casting, Janet Mclean of Riglrt now wb're numbers away from being
Heitz NIcLean Casting (Orlando); Camera, second in the nation. Locations are what
Cinevideotech; Crane, Image Devices sells Dade. Broward, Palm Beach and the
Intemational,andVoiceOver,EllenMichaels. rest of South Florida. We have had loca-

While both "Fihn In Fla" and "Miami tions for 75 vears and will continue to do
Beach- Florida Hot Spots" are wooing out- sol So, there will always be a *rriving and
of-state and inter- 6..;uF progressive film
narional talent and TI{g pIcruRE oNE qApruREs
oroducrion renre- 

irdusnl here"'

'sentatjves .o"'o*" rs Nor oF A GLAMoRous woMAN, ,.#f}1t H:
to South Florida. "meeca" of the
Moisbusvagainat BUT OF A NATURAL, SURFER- filmindustry,she
the reels. She does also stands fir-rn-
notwaitarorurdfor SOWGIRL WHO THRMS ON lv on the krelief
the work to come to thar South F]o-
her. Although she TAKING LIFE WITH A SlllIIFT KIGK." rida can be the
knows she's the International
new camera gal in town, she also knows Film Capital, with Spain and South
what she wants and how to go after it. "I get America as industry ties. "Flispanic pro-
my work on my own and through mv own duction alone is 60% of the actual produc-
talents. Nobody sells me or reps me." But ing going on. Every commercial, or any-
thinkqg ahead, she reelizes her job is becom- thing I do, is always cut in English and then
ing too large and important to not have in Spanish."
someone who can help auction her talents But all in all, Mo's mission is to rurite not
and creations. She chuckles, "Hopefi;llv, in onlv the Hispanic and the Anglo into her
T992therewillbesomebodyouttheretorep new vision- "Hispanglo", but to'make
me because I'll be looking for youl" Florida think of the film industry here as a

"Mo Fitzgibbon only wants to create and whole, not as a piece of a pie sectioned in
direct," she says, looking straight at you four or five parts: Orlando, Miami, Fort
with eyes that shine with passion and hon-
esty. "She just wants to make pictures; she
wants to bring together the right elements to
make the pictures happen- The right peo-
ple, the right music, the right graphics- the
total look, from concept to completion."

Mo's enthusiasm for Florida is apparent.
Just ask her if she would ever leave ald you'll
get a quick and most stem "No". As a mem-
ber of the South Florida Chapter of Women
of the Motion Picture Industry (WOMPI), she

feels it is her duty to showcase the Sunshine
State as a contender in the big leagues. "We
have everything here in Florida for firll pro-
ductions, and people in other markets need to
really r-rnderstand that. trlorida needs to stop
thinking so locallv and think like the L.A.
people do. Whynot? We've gotwhatit takes

and ca.n do it for lessl"

Larrclerclale. Palrn Beaclr aricl Ker' \\-r-'st.
\o. the rre\l' ('arrrcra gal s-ilnt-. rrs to x-ake
up ancl snrell the rrrsesl

"l rhirrk of tlre rnanv r cars of alnse n-hen
L.-\. prrrductiorts noulcl cornc hcrc to l'ilrn
lrringirrg hrrrrr[r'ec[s of tlreir ou n peolrle
lhor l'c had them here. ,\ox- ther ale
drungirre tlreil attituclc and so ilr'r- \-e.

\ftr Fitzsibborr. at 32. is lrlaruring ahcad.
She is rrot afi'aid ol th jolts and bnrises- she

is rrot rifi'aid of tIrr: lrru'kirig horse. Slre'-. oh-

-qtillilte artd lralgs orr to t.hc reins lith {ierct
l,ttt {-ttll. lrirrr,l-. Tlrr Iri( lurr'r)nc litl)lu]c\
is not of a glantorrrus \\1lrnAn. lrtrt oI a rra1.-

turiil. surlcr-con-girl l-1ro thlives orr takirrg
lil'c l'ith a slili kit:k.

..T'rri verr \ orrng in rnr- fielrl. lnrt ]'r-e
kickerl as,s. Bal)e. anrl rrlr ('an quote lrle ol
that ouel" Tlulr'-. clclinitt'lr' "\lr" to r.orne. !
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